Preferred Product Placement
DistributorCentral gives suppliers the ability to get their products at the top of our search engine results using Preferred Product Placement.
Suppliers can enter a dollar amount and bid their way to the front.
How it Works
- The dollar amount that you spend with us per month, we give back to you to use for your product placement. If you use more than that
dollar amount, it will be added to your monthly invoice.
- Certain products will be more competitive than others, for example, there are over 4000 pens in the DistributorCentral product catalog,
so a higher dollar amount would need to be used for pens than perhaps for other products.
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Tips

- The information that you enter for your product Names, Numbers and Descriptions, is what makes them searchable by keywords in
the DistributorCentral product search engine. Make sure to use strong descriptions and keywords when setting up your products, and
be sure to put them into appropriate product categories.

- Make sure your product information is end consumer friendly. Your products (with retail pricing) will be showing up on over ten
thousand Distributor websites! Be sure your Products, Options, and Choices are named in an understandable way. End consumers are
not familiar with Promotional Products terminology so the suppliers who write the best end consumer copy get the most orders!

- Go to www.distributorcentral.com/websites/PSO to search, review, and compare your products that are displaying in DistributorCentral.

- You can setup your own test Distributor account to search for your products and to place test orders to yourself. To do this:

* Go to the Distributors menu and select Add New Distributor
* Fill out the form accordingly making sure to select Send Login Information Now and then click on

- You can keep track of key search terms that are related to your products, in which you will receive a weekly report of where your
products are ranked based on those keywords. To do this:

* On the Home page in your account, find the Product Placement Report (A) area and enter in the A_,mduct Placement Report
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All Suppliers are required to maintain and update their products as well as honor their pricing in DistributorCentral.



