PRODUCT SETUP >> OPTIONS & CHOICES
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that is in your physical or website catalogs

B Product Number*- a unigue alpha/numeric number to refer-
ence each individual product, and is also typically the same as the
product number in your physical or website catalogs

C Image - JPEG or GIF file that you can upload to represent your
product

D Description™*- keyword information that describes the product
and what it can be used for

E Additional Info - information that further elaborates the product
specifications

F Pricing - running (charge per piece) and/or setup (one-time-
charge per order) charges are entered for each product for both
net and the suggested retail costs

* The information entered in these areas is what makes your prod-
ucts searchable in DistributorCentral. The more thorough and rela-
tive information you have for your products, the easier your cus-
tomers will find them.

You are able to incorporate pricing and
restrictions depending on the Options you
present for your products.

Other common Options may be:

- Product Color

- Product Sizes

- Imprint Location

- Additional Imprint Colors

- Rush Charge

- Stock Art

Basically, any question regarding customiza-
tion and add-on charges that apply for your
products, should be added as an Option.

Choices

If Options are questions that you present for
customization of a product, then Choices are
the answers that you provide to those Op-
tions. In cases where an Option has a simple
“Yes” or “No” answer, then you would not
need to apply any choices (i.e. Do you want
Rush Shipping?) >>
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MMT

Price: $0.36 Each (NET) (USD)

) Metallic Gold Trim (MGT)

/| Wetallic Platinum Trim (MPT}

= Copy Changes (Optional}
Enter in how many copy changes you need for your order

cc
Price: $12.00 Each (NET) (USD)

How many copy changes would you like?

cc
D Please enter the quantty of copy changes necessary for your order. (50
maximum - numeric only)

J B Proof Options (©ptional)

Select the Proof Options
PO

Online Proof (ONLINE PROOF}
FREE ONLINE PROOF!

O

Fax Proof (FAX PROOF)

O

Setup Charge: $3.00 Each (Prices in USD)
Product Proof (PRODUCT PROOF)

[] Finished Product Sample
Setup Charge: $18.00 Each (Prices in USD)




